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INSTRUCTION: A pswer Question 1 and any other two questions

(a) Create a hypothetical product.describe the product and show how an advertisement can be done
while applying the processes of advertisement discussed in class. (20 marks)

(b)Scveral factors justity the insistence that every advertising campaign should be planned before its
cxceution. Identity and discuss the 5 taught in class. ( B marks)

(c)Discuss the five critical characteristics of new media technology. (Emarks)

(a)Research and evaluation are inseparable twins in the advertising process: comment on this. (10
marks)

(b) As a social agent in a globalised world. advellmn" is laced with numerous challenges List ANY 10
discussed in class (10 marks)

(a)Trace the up-to-date history of AAAN (10 marks)

(b) Identily ANY 5 of the conditions for successful advertising are put in place; according Lo Bovee
and Arens (1992) (5 marks)

(¢) ldentily and briefly explain ANY 5 qualitics that distinguish newspapers as media of advertising.
(5 marks)

4. Write short notes on the following
(a) Client
(b) Ageney
(¢) Media
(d) Structural Interlace
(¢) Product
(D) Place
(g) Billboard
(h) Post-Advertising Campaign Exccution Arrangements
(i) APCON
() Print Media

(20 marks)

(a) Show how Nigeria’s hosting ot an event in 1973 cventually led to the tormation of BON (10
marks)

(b)Enumerate and explain in detail the various advertising avenues the internet offers to adverlisers
and marketers. (10 marks)



