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ABSTRACT

The present age is featured as the era of information and communication revolution. The world becomes a single electronic village as a result of the World Wide Web, which effectively contributed to the interaction between people of different cultures. In addition, it is notable that youths use social networking sites more than all other groups of people. Hence, the topic of this study is the Implication of Social Media on Interpersonal Communication among Bowen University Students.The survey research methodology for the study was used as an instrument while questionnaire was used for collecting data from respondents.  Findings from the study revealed that 36.3% the students are highly exposed to social media and they access it with ease and convenience. This study confirmed that social media has helped students to socialize more and thus improved the interpersonal communication skills of students. The implications of these findings are further highlighted in this study. 
                                            CHAPTER ONE

INTRODUCTION

1.1 
BACKGROUND TO THE STUDY

Social media has become a completely ubiquitous phenomenon within modern society over the course of the last decade or so, (Abu, 2011). This has usually been celebrated as a sign that people are able to remain more connected with each other than ever before; but in truth, the whole picture may be considerably more complicated than that (Boyd & Ellison, 2008). Originally, people use internet for informational knowledge, Nowadays, it is used for communication and news updates for trends and or as entertainment channels. People use the internet and social media to connect and communicate with each other because of the easy Internet access. Since everything is updated on the Internet or social media for almost twenty-four hours a day, therefore, the users may feel the pressure to be online all the time to be part of the mainstream or the social norms (Al-Khaddam, 2013).

Social media is a current phenomenon that consists of both web-based communication with Internet users through websites (Facebook, MySpace, YouTube) and interaction with others via cellular phones. According to Lawrence (2014) there were 526 million daily active users on average in March 2012. Furthermore, the 2014 Media Industry Fact Sheet reported that two-thirds of the population over the age of 13 is connected by cell phones. Social networking has become common in today’s society, especially among University students, and continues to grow in popularity (Lawrence, 2014).

Social media is defined as the use of web-based and mobile technologies to turn communication into an interactive dialogue. Compared with regular media that delivers only one-way communication such as newspaper and television, social media give the users opportunities to interact and communicate with each other mutually (Kietzmann, Hermkens, McCarthy & Silvestre, 2011).

Common examples of social media include Blogs on which people can vote and comment on other people’s articles; Facebook which allows people to develop their own group of friends, create their own social network, write articles, share photos, and discuss whatever happens in the society or whatever they are interested in; YouTube which is famous for its wide range of video sharing and it seems that everybody can at least find something that he or she is interested in; Twitter which also allows people to share photos and articles and comment on other people’s postings; and Wikis which is convenient for people to add articles or edit existing articles freely (Al-Otaibi, 2008).

Technology has made social media more efficient than ever before, and the wide use of social media to communicate and make friends has both positive and negative impact on interpersonal relationship.   The present age is featured as the era of information and communication revolution. The world becomes a single electronic village as a result of the World Wide Web, which effectively contributed to the interaction between people of different cultures. In addition, it is noticeable that the community group that uses the social networking more than others is the youth. That would be attributed to cultural, scientific, social, political, and entertaining purposes among others (Aren, 2010).
However, it seems striking that the extensive use of the social networks by these young people reduces their personal interaction with other members of the community. In addition, the interpersonal communication is one of the most important types of communication that are held between the sender and receiver with a face-to-face meeting such as: lectures, interviews, and seminars. In addition, the interpersonal communication is regarded as the most common type of the influential and persuasive contact because it moves in two directions from the sender to the receiver and vice versa (Aren, 2010).

Over the past decade, technological advances have reached all segments of the population across the globe. The 20th century was epitomized by youth staying connected through face to face interaction or the use of the landline telephones (Hinduja  & Patchin, 2015).  The youth of today use technology such as the Internet more than any other method through which they communicate and socialize (Mishna, McLuckie & Saini, 2009). Recent studies have shown that communication technology is increasing exponentially with each generation and is becoming a mainstay within our society (Mishna et al., 2009). According to statistics gathered by ComScore Networks, 713 million people ages 15 or older, which were 14% of the global population, used the Internet in June 2006, (Lipsan, 2014). Also, adolescents use the Internet much more often than children, but the age of first Internet use is rapidly descending (Greenfield & Yan 2006). In fact, even young children are online and there are numerous social networking sites that cater to this population (Giffords, 2009). As technological advancements are made, the residual impact of social networking on society’s young generation is of valuable importance to researchers in the social work field. Left unattended, the lack of skills to effectively communicate and resolve conflicts in person may negatively affect behavior and impair the ability to develop and maintain relationships (Giffords, 2009).

Although social media can expand people's relationships socially and geographically, the social media will alienate people from their more authentic relations. Kraut et al (2014) found that the more time people spend on the internet, the less time they spend with friends, family, and colleagues in their real lives. According to the sociology and critical social theory, alienation refers to an individual's estrangement from traditional community or others in general. An increase of ''virtual'' life experiences and the decline of face-to-face communication can deprive peoples' sensory awareness and human contact we need for our physical, psychological and social well-being (Berlinger, 2002). 

Similarly, when people see their friends’ photos or journals on social media like Twitter, even if the photos or journals are great, and maybe people will feel wonderful to see their friends’ exciting experiences, but few of them will actually have deep emotional impressions unless they actually experience these with their friends (Berlinger, 2002). Modern conveniences such as using cell phones and the creation of social networking sites (Facebook, MySpace, YouTube, Twitter) for interaction have shown a variety of influences in the research. Within the social networking spectrum exists the activities of instant messaging (IMing), texting, blogging, bulletin boards, and posting (comments, status updates, and videos).

Greenfield and Yan (2006) use the “Effects Model” to explain the shift from seeing the Internet as doing something to adolescents to an outlook that consists of adolescents taking an active role in co-constructing their own environments. As with any object, the responsibility falls upon the Internet user or social networker as to the purpose of engaging in the activity and what is hoped to be accomplished. However, technological side effects may not always be apparent to the individual user and, combined with millions of other users, may have large-scale implications (Mecheel, 2010).

Given that communication plays a central role in personal relationships and that relationships are assessed by the communication skills of others (Burleson, 2013), impairment in the ability to effectively communicate may hinder successful relational development in young adults. This can potentially impact an array of life areas such as family relationships, socialization, school performance, and employment (Burleson, 2013).
Despite the potential benefits for adolescents who engage in the various types of social networking, such as the sense of being understood and supported by peers, the implications of these social media on interpersonal communication among them is of great concern to both parents and the society at large. 
1.2        STATEMENT OF THE PROBLEM 

Youths use technology to keep in touch with friends, mediate romantic relationships, organize into social groups, support one another, and develop their own identities.  Over the years, social media sites have metamorphosed from few-user-based sites into phenomena that have become niches for billions of users. The growth and popularity of social media sites have generated concerns among school authorities, communication experts and socio-communication researchers about the benefit and potential risks facing students, as they engage in online social networking to cater for their social and information needs rather than oral or face-to-face communication.

Throwing further light on the risk of social networking sites on oral communication among their users, Turkle (2011), the founder and director of the MIT initiative on technology and self, asserted that the convenience the social networking sites give users to communicate with one another can damage their interpersonal communication. Also, social networking sites make the users see one another as “objects” to be accessed and only for the parts that the users find useful, comforting and amusing (Turkle, 2011).
An increasing number of undergraduates have joined social networking sites and are actively using them, especially when socializing with their peers. The students are spending a lot of time on their mobile phones that are internet enabled. They spend hours chatting with friends, improving their profiles and going through profiles of their friends. Given that significant role that social media are playing in student’s lives, adults and especially parents and teachers are understandably concerned whether these online communities have an impact on their interpersonal relationships, both online and offline .and this concern has prompted this research. This work looks into the impact of the social media on the interpersonal communication among students of College of Basic Medical and Health Sciences, Bowen University, Iwo.
1.3    
OBJECTIVES OF THE STUDY

The objectives of the study are as follows:

1. To determine the various locations in which social network are used by students of the College of Basic Medical and Health Sciences.

2. To examine the frequency of social networking sites used by students of the College of Basic Medical and Health Sciences.

3. Examine the nature of communication among them. 

4. To determine the implications of the social media usage on their online interpersonal communication.
1.4     RESEARCH QUESTIONS

The study is anchored on some basic research questions.  They are as follows:

1. What are the various locations in which social network sites are used by students of the College of Basic Medical and Health Sciences?
2. How frequently do they use the social media?

3. What is the nature of communication among them on social media?

4. What is the implication of the social media on their online interpersonal communication?
1.5      SIGNIFICANCE OF THE STUDY

This study is important because it is one of the first studies that shed light on Social media implication on interpersonal communication among students of College of Basic Medical and Health Sciences in Bowen University. 
Its findings will be relevant because they will inform concerned public and all the relevant stake holders on the impact of social media on the interpersonal relations among students of College of Basic Medical and Health Sciences. The result of this study will make the students to be aware of how social media influence their interpersonal relations. It will also help their lecturers by suggesting some ways in order for them to relate with student‘s social activities especially with regard to using social networking sites. In line with this, lecturers, as students’ second parents, will know how to help the students concerning interpersonal relationships with others 

Finally this study will help studies of future researchers regarding the influence of social networking sites on the interpersonal relationship of students. This can serve as a reference for further improvements to be done in their study.
1.6    
SCOPE/DELIMITATION OF THE STUDY

This study should have covered all the six faculties in Bowen University but it is delimited to students of College of Basic Medical and Health Sciences in Bowen University. Students from the College of Basic Medical and Health Sciences in Bowen University are the main unit of analysis.
1.7 
OPERATIONAL DEFINITIONS OF TERMS

Social media -these refer to the means of interaction among people in which they create, share, and/or exchange information and ideas in virtual communities and networks. 

Social media sites – these are virtual communities which mainly focus on user relationships‘ the members of these communities create profile pages of themselves which have information about one self ,their backgrounds and any vital information that may lead one to recognize another in these virtual communities. 
Interpersonal communication - this is the process by which people exchange information, feelings, and meaning through verbal and non-verbal messages: it is face-to-face communication.

Communication – this is the process of imparting or exchanging of information by speaking, writing, or using some other medium

University students – these are people who attend tertiary institution especially, university.
Internet – this is computer-based global information system that is composed of many interconnected computer networks.
World Wide Web (WWW) – this is computer-based network of information resources that combines text and multimedia. The information on the World Wide Web can be accessed and searched through the Internet, a global computer network. 

  CHAPTER TWO

THEORETICAL FRAMEWORK AND LITERATURE REVIEW 
2.1    THEORETICAL FRAMEWORK

There are several theories that should be introduced in this paper for they are strongly related to the content which can help explain the users’ behaviours. The theories are Technology Determinism and Uses and Gratification.

2.1.1  
Technology Determinism

Technological Determinism is the belief by Thorstein Veblen (1857-1929) that technology determines social and cultural changes (history), and that it is the key governing force in society. Technological Determinism Theory explains how technology advances impact every aspect of society including methods of communication. The five key beliefs of Technological Determinism are:

1.  Technology causes social changes, past, present, and future.

2. Technology is autonomous, self-controlled and independent. It has its own momentum while blindly shaping the society.

3.  The impact of technology is inevitable, new technology transforms society at every level, institution, social interaction and individuals.

4.  Technology is non-neutral, it is neither good nor bad; nor is it neutral.
5.  Effect of technology is universal. All societies are affected the same way, regardless of their backgrounds in which degrees of the effects may vary. It is due to interaction between inherent (Physical) properties of the medium and the inherent (Physiological) properties of human beings.

As stated by McLuhan (1994), it is the medium that shapes and controls the scale and form of human association and action (Warat, 2013). He proclaimed that media is an extensions of man, extending a man’s vision, hearing and touch through time and space. Electronic media would provide new experiences and vision for average people and enable us to be anywhere at any time.

2.1.2   Uses and Gratifications Theory

Uses and gratification theory is a vital theory in today‘s mass communication research. Uses and gratification theory is an approach to understanding why and how people actively seek out specific media. This research seeks to find the impact of social networking sites especially Facebook on student’s social interaction and academic performance. The theory will be useful because it will help understand why students spend hours on Social Network Sites, what gratification do they seek and whether that gratification is obtained. The theory will help understand what effects a gratification obtained have on the user of the media such as socializing, entertainment, self-status seeking, and information. This theory stands on the audience’s point of view, based on these basic theatrical and methodological assumptions:

1.   The audience is active and goal oriented, taking the proactive role in deciding how to use media in their lives.

2.   The audience knows their needs and is choosing the media to meet their own needs  by linking their need to specific medium.

3.   The media is competing with other resources for need of satisfaction.

4.   The audience is well-aware of their usage, interests and value judgments.

The four basic needs of uses and gratification theory are: Information, Entertainment, Personal Identity, and Personal Relationship and Social Interaction. Facebook and its function serves all four the gratifications. It is where users socialize, finding friends and connecting with loved ones from afar. Unlike the old web-surfing, users can now express themselves on their personal status and receive online responses (likes and comments) from their group of friends. Often enough, users find their sense of humor by following Facebook pages that have funny quotes and pictures amuse them. Since there are Facebook pages to subscribe, and it is practically online twenty-four hours a day, users receive information from their preferred sources i.e. news, fun facts, up-coming events etc. (Warat, 2013). 

2.2
 INTERPERSONAL COMMUNICATION

Communication is one of the basic needs of our lives. We communicate to satisfy our needs: physical, identity, and social well-being. Those who fail to communicate report negative life satisfaction, early death, lack of identity and low relationship development (Turnbull, 2013). Interpersonal Communication means using both verbal and nonverbal messages to exchange meaning and emotions (mostly in face to face communication) between two or more parties. Interpersonal communication is not only what is being said but how it is said using tone of voice, facial expressions, gestures and body language in which it can be learned and improved. People receive messages through such forms of nonverbal behavior by observing cues of posture, facial expression, and dress to form an impression of the other's role, emotional state, personality and/or intentions. 
Message does not only mean speech or information, but also the nonverbal cues like facial expressions, tone of voice, and body languages. They can convey additional information about the verbal message and reveal emotional attitudes that underlie the content of speech. Noise refers to anything that distorts the message and the meaning intended by the speaker. The use of inappropriate body language, lack of attention or disinterest, and cultural differences can be considered noise in nonverbal cues context. Feedback consists of messages the receiver receives in their reactions. The receiver may respond to the cues just like how they would respond to the verbal message, indicating to the sender, the receiver’s feeling towards the message. Frequently, verbal and nonverbal messages contradict one another, and when it happens, the nonverbal message is most likely to be believed.

2.2.1   Social Media Activities, Communication and Relationships

Before the advent of personal computers, internet and mobile devices, people developed and maintained relationships by meeting in real life and communicating face-to-face. Real-life interaction is and has always been serving as crucial steps in developing relationships. With later inventions and innovation of Information Age where people can conveniently access and exchange information online for free, the communication process has transformed. With the change of communication trend, society requires less real life interactions with others. The mobile devices have become the medium and communication channel among people and knowledge or entertainment. Through computers and mobile devices, society shifted from face to face interactions with little social networking activities to social networking activities with little face to face interactions.

Interpersonal communication is both spoken and written words along with nonverbal cues to develop and maintain relationships with friends and family. Although online interactions have many benefits, scholars are saying that as the learning of relational skills continues, people who rely on online relationships are losing the ability to interact with others in real life. The ability to talk or communicate face to face is becoming eradicated. The inability to effectively communicate may harm the interpersonal communication skills of young adults. This can potentially impact family relationships, socialization, school performance, and employment.

Scholars are raising concerns of the negative effects of Internet among the younger generations and their potential risks to safety, well-being, and skill development (Drussel, 2012). Moreover, Selfout, Branje, Delsing, terBogt and Meeus (2012) found out that excessive computer use among adolescents resulted in low friendship quality and are at higher risks of depression and social anxiety due to the limitation in exploration of one’s real life environment and impact the growth of relationship development.

Social Networking Sites allow users to virtually interact and do not require the presence of their friends and family, which resulted in an inability to access interpersonal behavior and signals to facilitate communication (Drussel, 2012). In addition, adolescents consider their online relationships to be very real as relationships in their real lives which can be long-term trusting and very meaningful (Mishna, Mcluckie  & Saini, 2009). Because of the attached meaning and emotions to these virtual relationships, human interactions in the future become very unpredictable.

Many researchers agree that excessive use of Internet and Social Networking Sites may limit the proper interpersonal skill development (Wolak, Mitchell  & Finkelhor, 2003). When interpersonal communication skills are depleted, conflict resolution and problem solving skills are also in declination. Chung and Asher (1996) indicate that responses to hypothetical conflict situations are similar to responses observed in real-life experiences (Johnson, Lavoie, Eggenburg, Mahoney & Pounds, 2001). The increase of adolescents reliance on technology for communication with the decline of face to face interaction will result in decreased ability to handle real-life conflicts. Adolescents that have close online relationships, were reported to have high amounts of conflict and felt frightened or were in significant trouble did not reach out and communicate with their parents (Wolak et al., 2003; Mishna et al., 2009). The ineffective problem solving skills can jeopardize safety and lead to series of violence acts (Przybylski  & Weinstein, 2013).

Internet surfing:  The term “Internet surfing” appeared after the creation of the personal computer and the Internet and is seen as an extension of “channel surfing”, where viewers randomly change channels on a television using a remote control with no real physical effort.

Internet surfing is an activity described as spending time visiting either random or targeted websites on the Internet for non-communication purposes. Users can view websites to gather information, play interactive games, shop, and view photos and movies. Surfing the Internet can be addictive in nature because individuals receive short-term gratification every time they go online, making it very desirable to continue to go online to receive this gratification (Selfout, Branje, Delsing, Bogt  & Meeus, 2012). Therefore, individuals who struggle with Internet surfing and also participate in social networking as a means of meeting their social needs may be at risk for a significant decline in communication and conflict resolution skills due to their isolative behaviors. Moreover, Selfoutet al., (2012) found that adolescents with low perceived friendship quality reported significantly higher depression and social anxiety. Since excessive computer use can inhibit exploring one’s actual environment and impact the growth of friendships, this is of major concern.

Instant messaging:   In contrast to surfing, instant messaging (IM-ing) consists of sending real-time online computer messages to another user in a mutually established conversation. Researchers found out that IM-ing is the most popular method of communication among teens who go online, with 75% using this medium and 48% doing so at least once a day (Hinduja  & Patchin, 2015; Lenhart et al., 2015). This format is typically private and can be an opportunity for adolescents to practice and develop social skills (Selfout et al., 2009). However, a recent longitudinal study showed that IM-ing predicted more depression among adolescents over a six month period (Selfout et al., 2009). The effects of Internet surfing and IM-ing on internalizing problems may be closely related due to the finding that adolescents who spend more time IM-ing also spend more time surfing (Selfout et al., 2012; Subrahmanyam, Greenfield  & Yan, 2008).
Texting:   The short messaging service (SMS), more commonly known as “texting”, is the cellular phone version of IM-ing and also results in virtually instant messages between the sender and receiver. Cell phones have been engineered over the past years to accommodate the demand of texting, such as offering a full QWERTY keyboard, and many cell phone carriers offer plans that contain unlimited texting. In fact, Crabtree et al. (2013) expected SMS to dominate mobile messaging in regards to both traffic volume and revenue well into the last quarter of the decade (Reid  & Reid, 2000). 

2.2.2   Technology and the Youths 
Technological forces like those of evolutions are strong forces that have shaken up everything, especially the internet in all spheres of personal, social and professional human life. Right from the mere ways of interaction to the running of huge systems, technology is changing the way that people interact and communicate. New technologies are providing more ways to communicate with others and especially among the youth.

Although some researchers argue that these technologies are just a new medium for youths to use and that their patterns of relationships and quality of communication remain the same as with other forms of communication, since they treat the online environment as just another place to interact with already existing friends, questions are still arising on the impact of these new technologies on the traditional modes of communication.

Social networking sites, as well as email, instant messaging, blogging, and online journals are among the technological changes that have completely changed the way that people interact and gather information. They can be classified under communication technology. Communication technology is a term that describes types of technology that are used for communication.

Discussions about youths today have differed considerably on the role that technology plays in their lives (Ahn 2001). Ahn (2001) adds that though the technologies used today by youths are new especially in terms of communication, the technologically mediated activities that youth participate in are similar to past generations. There is nothing new with the way adolescents are behaving with the internet. Ito et al (2016) says that they hang out in the internet as they do check shopping malls, to gossip share and support each other. Nothing has changed, just the venue. Therefore the social media have only helped the youth to link up with their friends from far and this has made the hanging out more fun.

2.2.3  
Social Media Sites 

Boyd and Ellison (2008) define social networking sites as web-based services that allow individuals to: 

(1) Construct a public or semi-public profile within a bounded system, 

(2) Articulate a list of other users with whom they share a connection, and 

     (3) View and traverse their list of connections and those made by others within the 


system. 
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Gliffords (2015)

Buss and Strauss (2013) also define social media as virtual communities which mainly focus on user relationships the members of these communities create profile pages of themselves which have information about them, their backgrounds and any vital information that may lead one to recognize another in these virtual communities. They add friends, meet their friends and communicate in various ways, such as public messaging, private messaging and instant messaging. Popular examples include Facebook, Twitter, LinkedIn and MySpace.

Boyd and Ellison (2008) points outs out that social media today has had the potential to make known to larger audiences age-old anxieties and rites of passage in ways that yesterday‘s communications media did not. What was considered as private is now open to a wide community, people especially the youth are exchanging photos, information of whatever kind about themselves or others for others to see and comment. Social media sites have today changed the way of human communications. They have become the source of change in different fields, supplemented traditional social interactions and even discussion of common interests; they have revolutionized people‘s interaction, communication, and even the way of thinking. Mobile Internet and social media are the fastest-growing areas of the technology industry worldwide, and she predicts that mobile Internet use will soon overtake fixed Internet use.

Ito et al. (2009) attributes social networking‘s success to the fact that most people own mobile phones and that a mobile phone is a unified communications and a multimedia creation tool/repository in one’s pocket. In Nigeria, most students especially those from urban homes own mobile phones that are internet enabled or have access to a computer that is internet connected. 

In light of the foregoing discussions on the rapid adoption of the use of social media sites, people have raised important questions about the social implications of their usage. However, people can use social media sites in several different ways including accessing information, debating, socializing, or for entertainment (Valenzuela, Park & Kee, 2009). Hence, the usage of such sites differs from person to person, and dissimilar patterns of usage might have different social implications (Brandtzæg & Heim, 2013).

2.3      SOCIAL CAPITAL 
According to Putnam (2000), social capital is features of social organization such as networks, norms, and social trust that facilitate coordination and cooperation for mutual benefit. Putnam (2000) distinguishes between bridging and bonding, social bridging, social capital is more suited to information diffusion, and is created through exposure of a heterogeneous network of largely weak ties. It is what network researchers refer to as "weak ties," which are loose connections between individuals who may provide useful information or new perspectives for one another but typically not emotional support. Bonding social capital represents the kinds of benefits that arise from close relationships within an exclusive group ‐ family and close friends and is linked to emotional and social support as well as substantive tangible support like financial loans (Steinfield et al 2012). Bonding social capital is found between individuals in tightly-knit, emotionally close relationships, such as family and close friends. 

 2.3.1    SOCIAL CAPITAL AND THE INTERNET 
The Internet has been linked both to increases and decreases in social capital. Nie (2001), for example, argues that Internet use detracts from face-to-face time with others, which might diminish an individual's social capital. However, this perspective has received strong criticism. Moreover, some researchers have claimed that online interactions may supplement or replace interpersonal interactions, mitigating any loss from time spent online (Wellman, Haase, Witte & Hampton, 2001). Indeed, studies of physical (e.g., geographical) communities supported by online networks, such as the Netville community in Toronto or the Blacksburg Electronic Village, have concluded that computer-mediated interactions have had positive effects on community interaction, involvement, and social capital (Hampton  & Wellman, 1999). In Putnam's (2000) view, bonding social capital reflects strong ties with family and close friends, who might be in a position to provide emotional support or access to scarce resources. It is clear that the Internet facilitates new connections, in that it provides people with an alternative way to connect with others who share their interests or relational goals (Ellison, Heino, & Gibbs, 2004). These new connections may result in an increase in social capital; for instance, a 2013 Pew Internet survey reports that online users are more likely to have a larger network of close ties than non-Internet users, and that Internet users are more likely than non-users to receive help from core network members.

2.4     SOCIAL NETWORKING SITES AND SOCIAL CAPITAL 
Individuals develop relationships in both online and offline settings, and increasingly the boundaries between these two spaces are blurred (Xie et al. 2012). One platform that blurs these spaces is the social media sites. Research suggests that these platforms may help users cultivate social capital in both online and offline relationships (Ellison & Boyd, 2013; Steinfield  & Lampe, 2017). 

Given that social media sites allow individuals to create larger social networks than they could offline, it seems logical that using a social media sites could help adolescents build social capital. A study in 2016 found that increased Facebook use positively correlated with bridging and bonding social capital in college students. There are several hypothesized ways in which online social networks could bring benefits to adolescents. For instance, social media sites allow adolescents to access health information that they may be too uncomfortable to ask a pediatrician about, and they also allow adolescents with a chronic disease to join online support groups to help them deal with new diagnoses or share stories with others who understand their situations in life. Additionally, social media sites give adolescents the benefit of being able to start and maintain relationships despite physical distance. The activities seen in social media sites communities can be viewed as social grooming (Tufekci, 2008). In offline settings, people groom their relationships through behaviors such as small talk and participation in social life. Social network sites facilitate relationship development and thus offer a natural link to social capital. Researchers have consistently found that using social network sites is related to higher social capital (Ellison, Steinfield, & Lampe, 2007; Valenzuela, Park & Kee, 2009). Ellison, Steinfield, and Lampe (2007) surveyed a sample of college students and found that their intensity of Facebook use is positively related to both bridging and bonding relationships.  In a similar study of Texas students, researchers also found out that Facebook use was positively associated with characteristics of social capital. Students who used Facebook more often reported higher levels of trust, and participated more in civic and volunteer groups (Valenzuela, Park& Kee, 2009). Thus, we see that the existing literature on social media sites and social capital suggests that students who participate in online communities also report higher connection to their campus relationships. While research that has examined the relationship between social media sites and social capital offers consistent evidence of a positive relationship, most studies examine college-age or adult populations (Ellison, Steinfield  & Lampe 2007; Valenzuela, Park & Kee 2009).

According to Ahn (2001), high school students are also more connected to their community when they participate in social network sites. Ahn (2001) concludes that adolescents who use social network sites will also report higher levels of social capital (both bonding and bridging). despite the fact that much of the media and education discussions focus on the negative aspects of social media sites, particularly the ways in which youths use these tools to bully their peers. Early research on youths and social media sites suggests that teenagers primarily use social network sites to interact with known friends (Ellison & Boyd 2013). Ahn (2001) noted that while teenagers might communicate primarily with known friends in social media sites, they are also exposed to the larger world through their interactions. As members share links, ideas, and media, they are connected to a broad array of information. As previous scholars have hypothesized (Ellison & Boyd 2013), it is possible that teenagers use of social media sites helps them feel connected to the broader world beyond their school and home. Such relationships are related to the concept of bridging social capital. 

2.5    
ONLINE COMMUNICATION AND INTERPERSONAL RELATIONSHIPS 
An interpersonal relationship is defined as an association between two or more people that may range in duration from brief to enduring. This association may be based on inference, love, solidarity, regular business interactions, or some other type of social commitment. Interpersonal relationships are formed in the context of social, cultural and other influences. The context can vary from family or kinship relations, friendship, and marriage, relations with associates, work, clubs, neighborhoods, and places of worship. They may be regulated by law, custom, or mutual agreement, and are the basis of social groups and society as a whole (Wimmer  & Dominick, 2013).
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Interpersonal communication is considered to be the most important use of the internet sites. The Internet is the latest in a series of technological breakthroughs in interpersonal communication, following the telegraph, telephone, radio, and television. It combines innovative features of its predecessors, such as bridging great distances and reaching a mass audience. In recent years, much of the communication that occurred face-to-face has moved to computer-mediated communication. Computer-mediated communication has had and continues to have an effect on all people around the globe especially teenagers who mostly use social media sites to communicate, and its effects on interpersonal communication have many benefits as well as many drawbacks. Several scholars have contended that Internet communication is an impoverished and sterile form of social exchange compared to traditional face-to-face interactions, and will therefore produce negative outcomes (loneliness and depression) for its users as well as weaken neighborhood and community ties (Hafner, 2000). Other scholars feel that, Computer-mediated communication lacks tone, postures, gestures, or facial expressions, and this causes the richness of communication to be depleted, due to the lack of these non-verbal cues that help clarify a verbal message, computer-mediated communication. 
By contrast, others feel that, Computer-mediated communication has increased interpersonal communication by making it easier. Since face-to-face communication is not always feasible, using the Internet helps connect those who are not able to do so physically. Computer-mediated communication has also increased the levels of self-disclosure, with many people saying things through the Internet that they would not normally say in person especially among teenagers. Others believe that the Internet affords a new and different avenues of social interaction that enable groups and relationships to form that otherwise they would not have been able to, thereby increasing and enhancing social connectivity.

2.6     QUALITY OF SOCIAL MEDIA RELATIONSHIPS

Personal interaction is and has always been an important function of the human experience. Prior to the technological revolution and creation of personal computers and cell phones, relationships were typically developed and maintained by means of face-to-face interaction and verbal or written communication. With the development of the Information Age, characterized by the ability for people to freely and conveniently access and exchange information through technology, the way in which our society interacts with one another has continued to transform society (Mcluhan, 1994).

With the creation of the virtual world, individuals have the opportunity to interact with others, both known and unknown, in a variety of ways. With the change in nature of these relationships, it has been of interest to gauge the perceived quality of online relationships. Because Internet sites, such as America Online (AOL) and Facebook, allow groups of users to connect with other groups, users engage in group forming activities that are comparable to face-to-face groups (Giffords, 2009). According to Ellison, Steinfield, and Lampe (2007), social networking sites on the Internet may be used to strengthen relationships that already exist, therefore acting as a bridge between the online and offline worlds (Perez-Latte, Portilla and Blanco, 2015).

A study by the USC-Annenberg Digital Future Project (2006) on Internet usage found that 43% of Internet users who are part of online communities feel as strongly about their online communities as they do about their real-life communities (Giffords, 2009). In another research study among adolescents, a prominent finding was that participants who had developed friendships and relationships online consider them to be as real as relationships in their actual lives. Further, these online friendships were described as being long-term, trusting, and very meaningful (Mishna et al., 2009). Because of potential attached meaning to these virtual relationships and the possibilities that human interaction may become volatile and unpredictable, it is of explicit interest to investigate how users, specifically adolescents and young adults, manage to communicate and resolve conflicts within these communities. Therefore, more research is needed in this area.

2.7    
BENEFITS AND CONCERNS OF SOCIAL MEDIA

Different theories have surfaced regarding the impact of social networking. It has been found that participation in social network sites provides a number of potential benefits for adolescents (Hinduja  & Patchin, 2015). It was found that benefits of online interaction include that it provides a means in which to learn the ability to relate to others, tolerate differing viewpoints, express thoughts and feelings in a healthy way, and practice critical thinking skills (Hinduja  & Patchin, 2015; Berson, Berson, & Ferron, 2012), In addition, communicating with others on the Internet is an opportunity to explore self-identity and enhance self-discovery.

Another perceived benefit is that the Internet increases the possibility to contact peers, thus enhancing self-esteem and feelings of well-being (Selfhout et al., 2009). Further in regards to social networking, the Internet provides a virtual place to spend time and share thoughts and objects with personal meaning, such as pictures and stories, and remain closely connected with friends regardless of geographic distance (Hinduja  & Patchin, 2015; Ellison  & Boyd, 2013). Also, it is believed that individuals may feel empowered when using social networking to establish relationships that provide information, mutual assistance, and support (Giffords, 2009). Finally, it was found that teens with difficulties may use online relationships as temporary bridges that bring them into safe and comfortable face-to-face relationships (Wolak, Mitchell  & Finkelhor, 2003). All of these mentioned benefits to participants, especially adolescents who are attempting to practice social skills and explore who they are as individuals, add to the justification of including social networking into the current developmental perspective.

Despite the potential advantages of social networking, there are a number of concerns. A well-known study conducted by Kraut et al. (2012) was one of the first to examine the relationship between Internet use and the aspects of social involvement and psychological well-being. The HomeNet field trial followed families in their first 12-18 months of being online. A total of 256 people took part in the study. It was hypothesized that the users would increase their sense of social support and feel less lonely, be less affected by stress, and have improved mental health. However, the results of the study showed the opposite. Associations were found between increased Internet use and decreased social involvement, feeling more lonely, and an increase in depressive symptoms.

Another result was that higher Internet use was related to a decrease in communication among family members. The results of the original study were criticized and caused much controversy, prompting a second study. The follow-up study found varying results that contradicted the results of the first study in all areas except life stress.

Another consequence of social networking that has been addressed in the research is the issue of cyber bullying. Much data exists regarding the negative aspects of social networking and the incidence of cyber bullying and victimization among users. Traditionally, bullying has taken place during face-to-face interaction. However, advances in technology have opened up new ways for this to occur over electronics, from texting on cell phones to the posting of comments or videos on websites (Marsh, McGee, Nada-Raja, & Williams, 2010; Patchin & Hinduja, 2015).

Regarding text bullying, the prevalence of its occurrence ranges from 15-32% (Marsh et al., 2010; Beran & Li, 2015). In nationally representative surveys of 10-17 year-olds, it was found that twice as many youth reported they were victims of online harassment in 2005 as compared to data from 2000 (Giffords, 2009; Wolak, Mitchell  & Finkelhor, 2003). 

The issue of cyber abuse (bullying, unwanted sexual advances, and stalking) should be taken very seriously due to the detrimental effects on victims, which include feelings of depression, guilt, shame, as well as self-harm and withdrawing from family and friends (Mishna et al., 2009). In a study, it was found that students who were text bullied were significantly more likely to feel unsafe at school than those students who had not been text bullied (Marsh et al., 2010). Whether due to low self-esteem or poor social skills, adolescents who turn to online relationships because of feelings of isolation by peers may find that online relationships are filled with complications (Wolak et al., 2003). It is within these relationships that adolescents may be victimized by cyber bullying, unwanted sexual advances, and even cyber stalking.

CHAPTER THREE

METHODOLOGY

This chapter presents in details the steps taken by the researcher to arrive at the results. The research methodology describes the arrangement of conditions for collection and analysis of data in a manner that aims to combine relevance to the research purpose (Wimmer and Dominick, 2013). 
3. 1     RESEARCH DESIGN

             Research design is the overall framework of a research that explains the direction and the method to be used in the study to collect the information needed (Wolak, 2003).             The Research Method adopted for this study is the survey design. Survey design attempts to describe and explain why certain situation exists. According to Nwodu (2006) survey is a researcher method which focuses on a representative sample derived from the entire population of study. A researcher who employs this method therefore goes into the field and selects the samples out of the entire population. It has to do with administering questionnaires personally to gather data and collecting them back from the various respondents to analyze the data for a better result.

For the purpose of better understanding of the research topic and in view of the importance attached to the study, descriptive research is used. This is to enable us carry thorough investigation and adequate exploration, in addition, it helps us to unravel the essential elements and assess the validity of pursuing certain areas of inquiry. Descriptive survey was used because it focuses on vital facts, opinions, beliefs, demographic information, attitudes, motives and behaviours of correspondents giving responses to the research instrument, its uniqueness and relevance as it concentrates on descriptiveness of the event (Kim, Shin, Kim & Lee, 2011). 
3.2
RESEARCH QUESTIONS

        This study sought to answer the following questions:

1. What are the various locations in which social network sites are used by students of the College of Basic Medical and Health Sciences?

2. How frequently do they use the social media?

3. What is the nature of communication among them on social media?

4. What is the implication of the social media on their online interpersonal communication?
3. 3     POPULATION OF THE STUDY

Population as the names implies, simply refers to the totality of the person from whom data necessary to study are collected. This is the total population of the study that is affected and will participate in the study. Ajala (2005) says that the population of a study is the designated part of a universe from which a sample is drawn. It is the census of all items or subjects that possess the characteristics or that have knowledge of the phenomenon being studied. 
The population for this study is the students from the College of Health Sciences of Bowen University, Iwo, Osun State which is a total of 457 students as at the time the study was conducted. This population was chosen based on the fact that the topic is studying the College alone.
3. 4    SAMPLE SIZE 

Sampling is the process of selecting a significant number of elements from the population, so that by studying the sample and understanding the sample the researcher will be able to generalize the characteristics of the population element. The sample used for this study is 100 students from the College of the Basic and Medical Health Sciences from 100 level – 400 level which is about 5% of the population, since all the students in the College cannot be reached, and considering the time and resources available, only a few students can represent the entire population of students of the College of Basic Medical and Health Sciences and it is expected that students of this stage are familiar with social media.
3. 5    SAMPLING PROCEDURE

Sampling technique is specifying how element will be drawn from the population. The technique used in this study is the random sampling technique. The simple random sampling will be used to get respondents for the questionnaire. According to Osuola, simple random sampling procedure refers to a method of drawing a portion of the population. The respondents were randomly selected from the Departments of Anatomy, Physiology and Physiotherapy, all from the College of Health Sciences of Bowen University, Iwo, Osun State only.
3. 6    RESEARCH INSTRUMENT

The instrument used for this study is a questionnaire. The self-administered questionnaire which was divided into five (5) sections contained twenty-six (26) questions. Section A contained personal information of respondents such as gender, age, employment status, educational qualification. Sections B-E contained Likert scale which focused on the research questions. The Likert scale tends to measure the concentration of thoughts of the respondents with respect to the information being sought for in the questionnaire. A four point rating scale was used to measure the responses consisting of strongly agree, agree, disagree and strongly disagree (see appendix 1).
3. 7    METHOD OF DATA COLLECTION

A total of 100 copies of the questionnaire were administered to the respondents. The copies of questionnaire were self-administered to the respondents in their lecture halls at the College and were retrieved almost immediately. The researcher went to various departmental lecture rooms and administered the questionnaire to students in the selected departments who are willing to participate.  

3. 8     METHOD OF DATA ANALYSIS

Data analysis is the transformation of data collected to form the basis by the researcher about the relationship that exists from the data available. Data obtained from the questionnaire were analyzed in relations to the research questions earlier raised. Based on the various answers provided to the questions, the responses were analyzed using the frequency method. 
Data were coded in simple addition and percentages and were presented in tabular form and answers were provided to the research questions in the course of discussing the findings. This helped to put the finding in a proper perspective in getting accurate result.   
CHAPTER FOUR

DATA ANALYSIS AND DISCUSSION OF FINDINGS

4.1
DATA ANALYSIS 

A total number of 100 copies of the questionnaire were administered to the students of the College of Basic Medical Sciences, Bowen University. Only 91 copies of questionnaire were retrieved. Therefore, the analysis of the data collected was based on the 91 copies of the questionnaire retrieved.      

4.1.1
Demographic Distribution of the Respondents

Table 4.1
Gender of the Respondents 
	Gender
	
	Frequency
	
	Percentage (%)

	Male
	
	59
	
	64.8%

	Female
	
	32
	
	35.2%

	Total
	          91
	
	100%


Source: Field Survey, 2017
Table 4.1 shows that 64.8% of the respondents are male and 35.2% are female. The data shows that the male gender was the larger respondents.
Table 4.2
Age of the respondents
	Age
	
	Frequency
	
	Percentage (%)

	16-18years
	
	25
	
	27.5%

	19-21years
	
	51
	
	56.0%

	21years and above
	
	15
	
	16.5%

	Total
	
	91
	
	100


Source: Field Survey, 2017
Table 4.2 shows that 27.5% of the respondents are  between 16-18years of age, 56.0% of the respondents are between 19-21 years and 16.5% of the respondents are 21 years and above. This explains that majority of the respondents who are familiar with internet usage are between ages 19-21.
Table 4.3
Religion of the Respondents

	Religion
	
	Frequency
	
	Percentage (%)

	Christianity
	
	80
	
	87.9%

	Islam
	
	11
	
	12.1%

	Others 
	
	0
	
	0

	Total
	
	91
	
	100%


Source: Field Survey, 2017

Table 4.3 shows that a total of 87.9% of the respondents are Christians, 12.1% are of the Islamic religion while none of the respondents practice any other religion. This shows that majority of the respondents are Christians.
Table 4.4
Departments of the students
	Departments
	
	Frequency
	
	Percentage (%)

	Anatomy
	
	35
	
	38.5%

	Physiology
	
	46
	
	50.5%

	Physiotherapy
	
	10
	
	11.0%

	Total
	
	91
	
	100%


Source: Field Survey, 2017
Table 4.4 shows that the respondent from the Department of Anatomy is 38.5%.  A percentage 50.5% of the respondents are from the physiology department and only 11.0% of the respondents are from physiotherapy department. A higher percentage of the respondents who were willing to respond are students from the department of physiology.
Research Question 1: What are the various locations in which social network sites are used by students of the College of Basic Medical and Health Sciences?
Table 4.5
Use of social media in the hostel

	Variable
	Frequency
	Percentage (%)

	Strongly Agree
	21
	23.1%

	Agree
	15
	16.5%

	Disagree
	15
	16.5%

	Strongly Disagree
	40
	43.9%

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.5 shows that 23.1% of the respondents use social media facility in the hostel, 16.5% of the respondents disagree to the fact that social media facility is accessed in the hostel. A percentage of 43.9% strongly disagrees to the fact that social media facility is accessed in the hostel. The table shows that a larger percentage of the respondents access social media in different locations.
Table 4.6:   Respondents Use of social media in the Classrooms
	Variable
	Frequency
	Percentage (%)

	Strongly Agree
	47
	51.6%

	Agree
	19
	20.9%

	Disagree
	13
	14.3%

	Strongly Disagree
	12
	13.2%

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.6 shows that 51.6% of the respondents strongly agrees to the fact that they use social media in the hostel. A percentage of 20.9% agrees that they access the social media in the classroom, 14.3% of the respondents disagree to the fact that social media is accessed in the classrooms and 13.2% strongly disagrees to the fact that they use social media in the hostel. Table shows that a higher percentage of the respondents use social media in the classrooms.

Table 4.7
Respondents Use of social media in the Cafe
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	10
	11.1%

	Agree
	32
	35.2%

	Disagree
	41
	45.1%

	Strongly Disagree
	8
	8.7%

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.7 shows that 11.0% use the social media only when in the cafe, 35.2% of the respondents agree to the fact that they use social media in the cafe. The respondents who do not use the social media at the cafe is 45.1% and only 8.7% of the respondents slightly disagrees to the fact that they use social media when in the cafe. The table shows that majority of the respondents do not use social media when in the café. 
Table 4.8    Respondents Use of social media on their mobile phones
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	73
	80.2%

	Agree
	10
	11.0%

	Disagree
	05
	5.5%

	Strongly Disagree
	03
	3.3%

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.8 shows that 80.2% use the social media mostly on their mobile phones, 11.0% of the respondents agree to the fact that they use internet on their phones. The respondents who do not use the social media on their phones is only 8.8%. The table shows that majority of the respondents actually use the social media on their phones and this is due to the fact smart phones are in high demand and it is easily accessible.
Table 4.9
Respondents Use of social media on their laptops
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	60
	65.9%

	Agree
	25
	27.5%

	Disagree
	01
	1.1%

	Strongly Disagree
	05
	5.5%

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.9 shows that 65.9% use the social media mostly on their laptops, 27.5% of the respondents agree to the fact that they use internet on their laptops. Only 6.6% of the respondents do not use the social media on their laptops.  From the table, we can conclude that a high percentage of the respondents actually use the social media on their laptops.
Research Question 2: How frequently do they use the social media?
Table 4.10 Frequent daily usage of the social media
	Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	87
	95.6%

	Agree
	02
	2.2%

	Disagree
	01
	1.1%

	Strongly Disagree
	01
	1.1%

	Total
	91
	100%


Source:Field Survey, 2017

Table 4.10 shows that 95.6% of the respondents use the social media daily and use it very frequently, they use the social media many times a day while 2.2% of the respondents slightly use the social media many times a day. Only about 2.25 of the respondents disagree to the fact that they use the social media many times a day. The table shows that majority of the respondents use the social media very frequently in a day. We can conclude from the table that the respondents are ardent users of the social media.
Table 4.11
Single Daily Usage of the social media
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	02
	2.2%

	Agree
	09
	9.9%

	Disagree
	80
	87.9%

	Strongly Disagree
	00
	0 %

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.11 shows that 87.9% of the respondents disagree that they use the social media just once daily, 2.2% use the social media just once a day and 9.9% of the respondents slightly agree to the fact that they use the social media just once a day.
Table 4.12  Usage of the social media for about four times
	Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	52
	57.2%

	Agree
	14
	15.4%

	Disagree
	15
	16.4%

	Strongly Disagree
	10
	11.0 %

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.12 shows that 57.2% of the respondents agree that they use the social media just about three to four times daily, 15.4% slightly use the social media three to four times a day and a total of 27.4% of the respondents disagree with the statement.
Table 4.13    Regular daily usage of the social media
	Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	80
	87.9%

	Agree
	09
	9.9%

	Disagree
	0
	0

	Strongly Disagree
	02
	2.2 %

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.13 shows that 87.9% of the respondents use the social media always, 9.9%  agrees  they use social media always and only 2.2% of the respondents do not use the social media always.

Table 4.14 Irregular Usage of the social media
	 Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	02
	2.2%

	Agree
	17
	18.7%

	Disagree
	72
	79.1%

	Strongly Disagree
	00
	0

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.14 shows that 79.1% of the respondents disagree that they use the social media once in a while, 2.2% use the social media once a day and 18.9% of the respondents agree to the fact that they use the social media once in a while and only 2.2% strongly agrees that they use the social media once in a while. The table confirms that the respondents use the social media regularly.
Research Question 3: What is the nature of communication among the students of the College of Basic Medical and Health Sciences?
Table 4.15
Respondent’s use of social media for fun

	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	33
	36.3%

	Agree
	10
	10.9%

	Disagree
	23
	25.3%

	Strongly Disagree
	25
	27.5%

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.15 shows how that 36.3% of the respondents strongly  use the social media for the purpose of fun,10.9% agree that they use social media for fun,25.3%of the respondents  do not  use social media for fun and 27.5% of the respondents strongly disagrees that they do not use social media for fun.
Table 4.16  Respondent’s use of social media for meeting new friends
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	30
	32.9%

	Agree
	14
	15.4%

	Disagree
	20
	22.0%

	Strongly Disagree
	27
	29.7%

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.16 shows that 32.9% of the respondents strongly use the social media basically for meeting new friends, 15.4% of the respondents slightly use the social media for meeting new friends. The respondent who strongly disagrees to the fact that they meet new friends on social media is 22.0 % and 29.7% of the respondents do not use the social media for meeting new friends.
Table 4.17
Respondent’s use of social media for meeting online friends one-on-one
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	17
	18.7%

	Agree
	24
	26.4%

	Disagree
	29
	31.8%

	Strongly Disagree
	21
	23.1%

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.17 shows that 18.7% of the respondents strongly agrees to the fact that they use social media to meet online friends one-on-one, while 26.4%of the respondents slightly agrees that they use social media for one on one conversation.31.8% of the respondents disagrees to the above fact and 23.15 strongly disagrees to the fact that they use social media for online conversations with friends.
Table 4.18    Respondent’s use of social media for acquiring knowledge
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	69
	75.8%

	Agree
	07
	7.7%

	Disagree
	08
	8.8%

	Strongly Disagree
	07
	7.7%

	Total
	91
	100%


Source: Field Survey, 2017

Table 4.18 shows that a total of 83.5% of the respondents are on social media to acquire knowledge, and a total of 16.5% of the respondents are on social media not because they want to acquire knowledge.
Table 4.19    Respondent’s use of social media for passing out time
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	30
	32.9%

	Agree
	28
	30.8%

	Disagree
	19
	20.9%

	Strongly Disagree
	14
	15.4%

	Total
	91
	100%


Source: Field Survey, 2017

 Table 4.19 shows that a total of 32.9% of the respondents strongly agrees that they are on social media to pass out time, 30.8% of the respondents agree that they use social media to pass out time.20.9% of the respondents strongly disagrees to the fact that   they pass out time on social media and 15.4% strongly disagrees that they pass out time on social media.
Research Question 4: What is the implication of the social media on their online interpersonal communication?
Table 4.20    Finding teaching information for Research Purposes

	 Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	69
	75.8%

	Agree
	10
	11.0%

	Disagree
	09
	9.9%

	Strongly Disagree
	03
	3.3%

	Total
	91
	100%


Source: Field Survey, 2017  

Table 4.20 shows that a total of 75.8% of the respondents strongly agrees that they use social media to gather information for research purposes, 11.0% of the respondents agree that they use social media to get information for research. 9.9% of the respondents disagree to the fact that   they get information for research purposes on social media and 3.3% strongly disagrees to the fact that they get information for research purposes on social media.

Table 4.21    Respondent’s use of social media for scientific information
	 Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	68
	74.7%

	Agree
	12
	13.2%

	Disagree
	10
	11.0%

	Strongly Disagree
	01
	1.1%

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.21 shows that a total of 74.7% of the respondents strongly agrees that they use social media for the purpose of getting scientific information, 13.2% of the respondents agree that they use social media for the purpose of getting scientific information, 11.0% of the respondents disagree to the fact that   they get scientific information on social media and 1.1% strongly disagrees with the statement that they get scientific information on social media.
Table 4.22    Respondent’s use of social media for leisure 
	 Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	79
	86.8%

	Agree
	09
	9.9%

	Disagree
	03
	3.3%

	Strongly Disagree
	00
	0

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.22 shows that a total of 86.8% of the respondents strongly agrees that they use social media for leisure like pictures of  celebrities and so on, 9.9% of the respondents agree that they use social media to use social media for leisure. 3.3% of the respondents disagree to the fact use social media for leisure.
Table 4.23    Respondent’s use of social media for searching various news items
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	75
	82.4%

	Agree
	16
	17.6%

	Disagree
	0
	0

	Strongly Disagree
	0
	0

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.23 shows that a total of 82.4% of the respondents strongly agrees that they use social media to search various news and accounts of events happening around the world, 17.6% of the respondents agree that they use social media to search various news and accounts of events happening around the world. 
Table 4.24    Respondent’s use of social media for playing games
	  Variable 
	Frequency
	Percentage (%)

	Strongly Agree
	39
	42.8%

	Agree
	14
	15.4%

	Disagree
	25
	27.5%

	Strongly Disagree
	13
	14.3%

	Total
	91
	100%


Source: Field Survey, 2017
Table 4.24 shows that 42.8% of the respondents strongly agrees that they use social media to play games, 15.4% of the respondents agree that they use social media for playing games.27.5% of the respondents disagrees and 14.3 strongly disagrees to the fact that they use social media for playing games.
 Discussion of Findings
This study found out that the respondents (students) use the social media mostly on their mobile phones, laptops and in the classrooms. This supports Ito et al. (2009) attribution that social networking’s success to the fact that most people own mobile phones and that a mobile phone is a unified communications and a multimedia creation tool/repository in one’s pocket and in Nigeria, most students especially those from urban homes own mobile phones that are internet enabled or have access to a computer that is internet connected which gives them the opportunity to belong to social media sites of their choice especially Facebook and have easy access to them. 

This study also ascertained that the students (respondents) use the social media always and they cannot really measure the number of times they do that daily. Social media has become a part and parcel of their daily activities, since it is easily accessible on their phones. Social media can be said to have taken over the major hours of students which was supported by Lawrence (2014) who found out that there were 526 million daily active users on average in March 2012.

The study highlighted the following as reasons for students exposure to social media; to acquire knowledge, to catch fun, meeting new friends, to pass out time and for online chatting, this was confirmed by Buss and Strauss (2013) who acknowledged that people meet their friends and communicate in various ways, such as public messaging, private messaging and instant messaging through social media.
The study also revealed that the nature of students’ communication on social media varies from finding scientific information, finding teaching information for research, as a form of hobby, searching for various news items and playing games, this was supported by Selfout, Branje, Delsing, Bogt and Meeus, (2013) that users visit social media sites to gather information, play interactive games, shop, and view photos and movies. 
This study also showed that social media has become the fastest, easiest and cheapest way to contact with family members who are far and near. Social media has over the years become a major avenue for communication with friends and family across the globe. Social media has helped to bridge the gap of distance in communication.

This study also confirmed that social media has helped students to socialize more and thus improved the interpersonal communication skills of students as confirmed by Mishna et al., (2009) that the youths of today use technology such as the Internet more than any other method through which they communicate and socialize and that recent studies have shown that communication technology is increasing exponentially with each generation and is becoming a mainstay within our society.
CHAPTER FIVE

SUMMARY, CONCLUSION AND RECOMMENDATIONS

5.1
SUMMARY 

This study assessed social media’s implication on interpersonal communication among Bowen University students. The research instrument used in this study is the questionnaire and a sample size of 100 respondents was selected for the study from the College of Basic Medical and Health Sciences. The copies of questionnaire were self-administered and retrieved by the researcher. Ninety-one copies of questionnaire were retrieved and the analysis of the data collected was based on the 91 copies of the questionnaire retrieved.

This study found out that the respondents (students) use the social media mostly on their mobile phones, laptops and in the classrooms. This study also ascertained that the students (respondents) use the social media always and they cannot really measure the number of times   they do that daily. Social media has become a part and parcel of their daily activities, since it is easily accessible on their phones. Social media can be said to have taken over the major hours of students.

The study highlighted the following as reasons for students exposure to social media; to acquire knowledge, to have fun, meeting new friends, to pass out time and for online chatting and the study also revealed that the nature of students’ communication on social media varies from finding scientific information, finding teaching information for research, as a form of hobby, searching for various news items and playing games. This study also showed that social media has become the fastest, easiest and cheapest way to contact with family members who are far and near. Social media has over the years become a major avenue for communication with friends and family across the globe. Social media has helped to bridge the gap of distance in communication.

5.2
CONCLUSION

The study concludes that students are exposed to social media to acquire knowledge, have fun, meet new friends, pass out time and chat online as well revealed that the nature of students’ communication on social media varies from finding scientific information, finding information for research, as a form of hobby, searching for various news items and playing games. This study also concludes that social media has become the fastest, easiest and cheapest way to contact with family members who are far and near and has over the years become a major avenue for communication with friends and family across the globe. 
This study also concludes that social media has helped students to socialize more and thus improved their interpersonal communication skills. Furthermore, this study also ascertained that chatting with friends, video call, teleconferencing on social media handles like Instagram, Whatsapp, Facebook, Twitter, Skype, and among others are common ways students communicate on social media. This study also concludes that the students are highly exposed to social media and they access it with ease and convenience.

5.3
RECOMMENDATIONS

Based on the findings of this study, this study recommends that:

· Since this study showed that the respondents (students) use the social media mostly on their mobile phones, it is pertinent for Parents to monitor the activities of their wards on their phones.

· This study revealed that the social media has taken over the major hours of students and if care is not taken can affect the academic activities of students.

· As the study revealed that the interest of students varies on social media, this study therefore recommends strategies that will make users of social media utilize social media for beneficial purposes. 

· This study recommends that future researchers who have interest in deciphering the implications of social media on students should extend their studies to comparing students from government owned institutions and their colleagues from private institutions.
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APPENDIX

QUESTIONNAIRE
Bowen University,

Iwo,

Osun State,

Nigeria.





28th May, 2017

Dear Sir/Madam,

I am a student of Bowen University presently completing a Master’s program in Mass Communication.  I am conducting a research on my thesis. The research topic is “Social media’s implications on interpersonal communication among students of the College of  Basic Medical and Health Sciences, Bowen University”.

You are considered as one of the most qualified person to fill the information on the subject. The exercise is purely for academic research and any information given would be treated in strict confidence.

I will oblige to come and pick up the questionnaire at a convenient time.

Thanks for your anticipated co-operation.

Agbejule Remi,
SECTION A

Demography:

Kindly indicate your appropriate responses by ticking the options.

1. Gender:
Male   [   ]           Female   [   ]

2. Age:
16-18  [   ]
      19-21   [   ]
        21 and Above [   ]

3. Religion:
Islam  [   ]
Christianity [   ]       Others  [   ]

4. Department:    Anatomy [  ]     Physiology, and [   ]   Physiotherapy [   ]     

SECTION B

What are the effects of the use of social media with others? 

	(Place of using internet )



	S/N
	STATEMENT
	SA
	A
	D
	SD

	1
	I use the social media mostly when I’m in the hostel
	
	
	
	

	2
	I use the social media mostly when I’m in the class
	
	
	
	

	3
	I use the social media mostly when I’m in the internet cafe
	
	
	
	

	4
	I use the social media mostly on my phone
	
	
	
	

	5
	I use the social media mostly on my laptop
	
	
	
	

	6
	I use social media many times per day 
	
	
	
	

	7
	I use social media one time per day 
	
	
	
	

	8
	I use social media 3-4 times per day
	
	
	
	

	9
	I use social media always
	
	
	
	

	10
	I use social media once in a while
	
	
	
	


SECTION C

What the effects of the number of hours are of spent on social media and interpersonal communication with other students?

	S/N
	STATEMENT
	SA
	A
	D
	SD

	11
	I’m on social media to catch fun
	
	
	
	

	12
	I’m on social media to meet new friends
	
	
	
	

	13
	I always meet my online friends one-on-one
	
	
	
	

	14
	I’m on social medial to acquire knowledge
	
	
	
	

	15
	I’m on social media to pass out time
	
	
	
	


SECTION D

What are the nature of communication and interactions on social media?

	S/N
	STATEMENT
	SA
	A
	D
	SD

	16
	Finding teaching information sent to me by friends and help me make research 
	
	
	
	

	17
	Finding scientific information sent to me by friends
	
	
	
	

	18
	Following my hobbies 
	
	
	
	

	19
	Searching various news
	
	
	
	

	20
	Playing games 
	
	
	
	


SECTION E 

What is the implication of social media usage on students of the College of Basic Medical and Health Sciences online interpersonal communication?

	S/N
	STATEMENT
	SA
	A
	D
	SD

	21
	Social media helps me have more friends
	
	
	
	

	22
	Social media enables me contact my friends
	
	
	
	

	23
	Social media helps me contact with other family members
	
	
	
	


SECTION F
What is the implication of social media usage on students of the College of Basic Medical and Health Sciences offline interpersonal communication?

	S/N
	STATEMENT
	SA
	A
	D
	SD

	24
	Social media helps me to socialize more
	
	
	
	

	25
	Social media helps me take part in local community activities
	
	
	
	

	26
	Social media helps me have more friends in the community
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