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Unit 2

Instruction: Answer question one and any other two

Question 1: Explain the systematic process a manager should undertake to ensure that a

marketing —mix is based on research and innovation. (30marks)

Question 2: State the basic steps of survey research in book publishing (20marks)

Question 3: Explain the importance of product, media and marketing research in book

publishing. (20mazks)

Question 4: Wha: do you understand by the seven Ps of marketing? (20 marks)

Question 5: Write short notes on the following:
(1) Quantitative research
(2) Qualitative research

(3) Effective use of research results (20 marks)



