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1. Write explanatory notes on the process of copy testing. (30 marks)

2. Discuss the five areas of research interest in advertising according to Ozoh
(20 marks)

(1998).

Some notable scholars have categorized Public Relations Research into

five distinctive types. Explain them. (20 marks)

Explain the centrality of media research in Advertising. (20 marks)

What do you understand by Public Relations Research? (20 marks)



